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FOREWORD
Agra Limited’s purpose is to create prosperity and
improve quality of life. Agra is a major role player
in the agricultural industry, which is of utmost
importance in the Namibian economy and central to
the lives of the majority of the population. It therefore
remains strategically important for Agra to contribute
to the development of agriculture and agricultural
communities through our corporate social involvement.
The King III report states the following: “Because the
SAFARI DEN - OPENED OCTOBER 2014
company is so integral to society, it is considered as
much a citizen of a country as is a natural person who
has citizenship. It is expected that the company will
be and will be seen to be a responsible citizen. This
involves social, environmental and economic issues the triple context in which companies in fact operate.”
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This report outlines and highlights our sponsorship
involvement in Agra’s endless endeavor to ensure “a
better life” for our stakeholders, our employees and
the Namibian community whilst remaining one of the
biggest partners in sustainably growing agriculture in
Namibia.
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Agra’s Corporate Social Investment is divided into
various categories, enabling us to actively support
different spheres of agricultural practices and other
community
based
in Namibia.
These categories
AUAS VET
MEDprojects
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2014
include knowledge and skills development; organised
agriculture, diverse business and community; agronomy
and horticulture; Swakara; livestock and employee
inputs.

positive growth and were privileged to be able to invest
largely in local infrustructure during the past two years.
Besides the economic impact of Agra’s business,
2015 was again a year in which we aimed to address
the social aspect of the communities in which we do
CORPORATE
OFFICES
- UPGRADE
2014
business.
Through
involvement
we SEPTEMBER
strived to better
the lives of the Namibian community, especially in a
year where the agricultural industry had to face various
challenges of which the intense drought was a major
factor.
Corporate Social Involvement embarked upon for
2015 reaped fruits which can be labeled as having
positive based outcomes for all our stakeholders.
Contemplating all the above mentioned, we are proud
to include initiatives taken by our Namibian community
in 2015
and Agra’s
role -inOPENED
these activities.
OPUWO
BRANCH
OCTOBER 2014
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KNOWLEDGE AND SKILLS DEVELOPMENT
Agra recognises the valuable contributions of producers
to ensure food security and improved livelihoods.
Education, training, information sharing and skills
development are imperative to ensure sustainable
agriculture that will be able to provide in the needs of
generations to come. This can be done in many ways
and across many spectra of the industry: agricultural
science; rangeland management, agronomy and
horticulture; animal care and welfare; livestock
husbandry; nutritional science and mechanics, to name
but a few.
Agra’s professional services division, ProVision, plays
a crucial role in Agra’s contribution to knowledge
and skills development. Through the services of
this division, farmers are exposed to viable farming
techniques, solutions and alternatives and supported
to understand their important role and increase
their impact on the growth of the industry. Within the
industry and organised agriculture, various groups take
initiative to organise events to share information and

skills, focusing on specific needs or current issues.
Agra supports these initiatives through sponsorships,
financially or in kind and through physical assistance
and involvement.
As part of Agra’s corporate social involvement Agra
ProVision hosted free breakfast meetings on a bimonthly basis to facilitate brainstorming and interaction
amongst relevant stakeholders. It is a platform where
Agra and stakeholders such as farmers, support
agencies and financial institutions meet to network,
discuss and form strategic partnerships towards a
common goal.
Topics discussed this year were Namibia’s animal
health; optimised production; rangeland management
in dry seasons; financial viability of livestock farming
and financial & risk management for optimised dryland
cropping.
Experts from ProVision also shared relevant and
important information regarding agriculture and the

activities of the division on a weekly basis through NBC
National Radio.
Various information days and information sessions that
are organised by breeder groups prior to stud auctions,
were supported by Agra and will be mentioned under
the various categories in this report.
Agra ProVision hosted training courses on rangeland
utilisation and applied animal health training courses.
The courses targeted emerging farmers and farm
managers in both small and large livestock farming.
The “managing rangeland utilisation in years with below
average rainfall”course was presented early in the
year to prepare farmers for the drought season while
the applied animal health training courses focussed
on how to maintain a healthy livestock, immunisation
against infectious diseases, the controlling of internal
and external parasites, and the correct application of
remedies used to enhance livestock health. All courses
were presented in theory as well as practical sessions.

Left: Practical session, looking into supplementary feeding. Right: Participants after completing a training session presented by ProVision.
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KNOWLEDGE AND SKILLS DEVELOPMENT

Participants at various information sessions, interactive breakfasts and workshops with technical advisors and presenters from Agra/Agra ProVision.
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ORGANISED AGRICULTURE

Left: Delegates at the Agriculture Employers Association’s annual congress. Right: Agra agronomists teamed up to compete at the Meatco Inter Farmers Association Braai

The Namibia Agricultural Union for commercial farmers
and the Namibia National Union for communal
farmers are the two main organisations, spearheading
organised agriculture in Namibia, representing
and serving as mouthpiece and mediators for the
agricultural producers. Farming conditions in the
year under review were very challenging with one
of the worst droughts in years, the outbreak of Foot
and Mouth Disease north of the Veterinary Cordon
Fence and the new animal health regulations that
were put in place by South Africa, affecting Namibia’s
export of livestock to our neighboring country. In all
these adversities, organised agriculture played an
invaluable role in finding solutions or actions to manage
unfavorable conditions.
The actions taken by the Government, organised
agriculture and the farmers of Namibia to address the
threat of the Foot and Mouth Disease to Namibia’s
animal health status, and the success achieved with
this, reconfirm the importance of all these parties and
their involvement in actions to protect and develop our
agricultural industry.

Within the Namibia Agricultural Union, producers
of the various commodities organise themselves in
associations to focus on their specific needs and
developments. Agra supported the annual general
meetings of the Pig Producers Association and the
Poultry Producers Association. The agricultural
unions manage the industry affairs through regional
agricultural unions and farmers associations, enabling
these organisations to reach farmers at the outskirts of
Namibia and involve them.
Farmers associations need funds to exist and function.
It is the responsibility of the organisation itself to
source the funds through contributions by its members,
sponsors or fund-raising events. Farmers associations
(FA) realise the importance of initiatives that bring the
members and role players in the industry together while
generating funds for their respective organisations.
There are thus various projects and events organised
throughout Namibia by the different groups.
The annual Meatco Braai, where farmers’ associations
and social teams team up against each other around
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the barbeque fires, brings farmers, role players in
the agricultural industry and members of the general
public together in an informal way. Businesses had the
opportunity to host product exhibitions and winners of
the braai competition were awarded with prizes in cash
or products. This year the event was presented by the
Hochfeld Farmers’ Association, the winners of the 2014
competition.
The Outjo Game Festival, organised by the Otjikondo
Farmers Association, has become one of the most
popular events on the social calendar. The Outjo Game
Auction, which is always the main attraction of the
event, was again hosted by Agra Livestock.
Other social events organised by farmers’ associations
to raise funds and get the communities together were:
The Hoërand FA “Vasbyt” near Maltahöhe; Kalkplato FA
Braaicompetition; Aranos FA endurance rally; Koës FA
sports day; Ariamsvlei Winter Festival; Aroab FA sport
day and endurance ride; Karibib 4x4 Vasbyt; Grünau
FA Rugby dance; Gamsberg/Kaiser Street FA Bowling

ORGANISED AGRICULTURE
Day in Windhoek; Witvlei Farmer’s
Association’s sport weekend; year-end
functions of Otjikondo; Maltahöhe;
Aranos; Okahandja; Gamsberg; Westelike
Khomas; Omaruru and Excelsior Farmer’s
Associations. The Nina FA was supported
in their initiative to do renovations at the
association’s property and auction pen.

management practices and how to
better on these practices and become
more efficient farmers. The Verre Suide
FA hosted the Keetmanshoop Regional
Agricultural Union’s winter school and
addressed the question: Is production
still attainable in the south of Namibia
and how can the farmer remain positive?

Information days, farmers’ days and
so-called winter schools were organised
to share information and discuss issues
focusing on various topics.

The NAU Media Award 2015 was proudly
sponsored by Agra. This year’s media
personality of the year was Ms. Elanie
Smit from the Namibian Sun.

The Kalkfeld Mega Day revolved around
modern technology in mechanised
agriculture and looked at technology
in hay making and fodder production
while various exhibitors displayed and
demonstrated machinery and equipment.

The Keinab FA hosted a shooting day.
Since this event correlates with the
business of Agra Arms, Ammunition and
Outdoors, Safari Den was involved in the
hosting of the day and sponsored prizes.

The Steinhausen FA hosted a farmers’
festival over two days, sharing information
in order to better farming methods
including fencing, water management,
animal care and health. Farmers focused
on fauna and flora in farming and how to
combine farming types to become more
sustainable. Westelike Khomas Farmer’s
Association hosted the Windhoek
regional Farmers Association’s farming
production school under the theme “Beef
production in the Khomas Hochland and
environmental challenges”.
Two winter schools hosted in the south
have become very important events
with high profile speakers and important
current issues in agriculture were
discussed: the Karasburg Regional
Agriculture Union’s event was hosted
by the Klein Karas FA and attended to
key issues such as basic farming and

Top: Grootfontein “Kuierfees”
Middle: Handover of supplies to the
Directorate of Veterinary Services to assist
people working on the Veterinary Cordon
Fence addressing the Foot and Mouth
Disease threat.
Bottom fltr: Henno Badenhorst, auctioneer at
Agra, in action at the Outjo Game Auction
Marika Raves receives the Agricultural
Woman of the Year award from Jolene Meyer
of the Swakara Board.
Arnold Klein hands over the Media Personality Award to Elanie Smit of the Namibian Sun.
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DIVERSE BUSINESS & COMMUNITY
The risks and potential negative effects of the
cyclical nature of agriculture has on Agra’s
agriculture centered business, brought business
decisions to diversify Agra’s business and expand
our product ranges. Through this Agra also serves
a larger part of the community and specific groups
of clients and activities such as gardeners, pet
owners, the renovator and home-maker, sport
shooting, horse riding and outdoor adventures to
name but a few. Initiatives and events organised
by the various groups of interest are supported by
Agra where it provides the opportunity for Agra to
introduce our products and services, connect with
clients, give back to loyal customers and contribute
to communities.
Horse owners are clients of Agra and Agra’s
veterinary supplies store, Auas Vet Med. Agra
supported the Arab Horse Breeders event and the
Okahandja Reit Club; the Otjivero Endurance Ride;
the Naris Turf Club in Rehoboth and an endurance
ride that was hosted by the Bakenkop committee at
Kamanjab.
Agra, through Auas Vet Med, also contributes to
the annual congress of the Veterinary Association
of Namibia, where veterinary professionals from all
over Namibia get together to discuss relevant issues
and share important information.

Top: The scene is set for the Keinab FA shooting day. Bottom left: A horse’s heart rate is checked at the Vierling endurance ride.
Bottom right: Prize winners at the Naris Turf Club event.
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Safari Den opened its expanded camping and
outdoor division in October 2014. This retailer, which
is part of the Agra Arms, Ammunition and Outdoor
division, added an extensive range of products
for the 4 x 4 enthusiast, the camper, adventurist
and outdoor sportsman to its current outdoor,
weapons, ammunition and hunting product lines.
Supporting outdoor activities provide the opportunity
to introduce these products to clients and even
experience the use of various products together with
clients.

DIVERSE BUSINESS & COMMUNITY

Left: Second year students of the University of Namibia receiving their overalls from Auas Vet Med. Right: Sponsorship handover to the Môreson Special School.

Two of the main shooting events supported by Agra/
Safari Den are the Keinab Shooting Day, organised
by the Keinab Farmers Association and the Master
Reloader Shooting competition that took place at
the Bergquell Shooting Range outside Okahandja.
Competitions hosted in Grootfontein by the Hunting
Rifle Shooting Association and the Otjenga Shooting
Club were also supported through Agra/Safari Den.
The first outdoor adventure supported by Safari Den
was the Safari Den Winter Tour, an event aimed at
providing experienced as well as beginner mountain
bikers the opportunity to test their endurance and enjoy
the outdoors over a three-day tour from Windhoek via
Omaruru to the Erindi Game Reserve.
A number of schools connect with Agra’s business as
a result of agricultural or gardening projects run at
schools or through interest in Agra products as prizes
for fundraising. Many farmers, who are clients of Agra,

depend on hostel accommodation for their children
who go to schools far away from the farms. Although
small contributions, Agra accommodated a number of
schools and hostels who requested support for their
various fund raising events.
Agra has a long relationship with the Dagbreek Special
School for the intellectually impaired, through their
agricultural project. Agra originally supported the
school in establishing their garden, which provides
opportunities for the learners to obtain practical skills
in gardening and contribute to the school’s fund raising
through the sales of fresh and processed produce. Agra
supports the school’s fresh produce stall which is at
the school and pays the fees for the school’s stall at the
monthly Windhoek Farmers’ Market.
With the opening of Agra’s major development, Agra
Hyper in the Lafrenz Industrial Area in Windhoek, the
Môreson Special School was identified as beneficiary
8

of social investment close to the new development. The
school is situated in Khomasdal and focuses primarily
on providing education to intellectually impaired
children. Practical activities form a large part of the
school’s curriculum in order to equip learners with
skills that will give them access to the job market or
to be able to take care for themselves. Agra’s support
includes credit at Agra for a period of three years for
purchasing inputs for their expanding gardening and
agriculture project.
Other community events where larger groups of loyal
Agra clients get together, or the products they need
relate to Agra’s range of products, were supported.
Agra Otjiwarongo used the Otjiwarongo Carnival to
participate together with suppliers in the procession,
while the float building event also served as team
building for Agra staff. Since the Sam Khubis festivities
involved camping, Agra supported and used the
opportunity at their fund-raising event to market

DIVERSE BUSINESS & COMMUNITY
camping and outdoor products. Other initiatives
supported included the “Namibia Boere Hartklop”
project where items were auctioned to raise funds
for old age homes across Namibia; Okahandja Golf
Day where a large number of farmers participated;
the Otjiwarongo Boy Scouts; Project Lilie that
raises funds for education in Namibia; the annual
conference of the Namibia Women’s Society
and another community event that has grown
tremendously, the Grootfontein “Kuierfees”.

Agra Livestock took hands with Open Hands to Africa
in their endeavor to assist the less privileged to build
better lives for themselves. One of their projects
entails that they provide capable farmers who don’t
have resources with pregnant livestock and give
training to them in animal husbandry. The farmer
then returns the first born to the project and keeps
the mother. Agra provides the livestock marketing
services to Open Hands for Africa in Namibia without
charging commission.

Top: Winners of the Master Reloader shooting competition.
Above: Handover of a goat ewe to one of the beneficiaries of the
Open Hands to Africa project.
Left (clockwise) The Safari Den team at the Safari Den Winter
Mountain Bike tour; handover of the sponsorship to the organisers
of the tour; helping a learner of St. Georges to find a suitable backpack and the grade 5 learners of St. Georges enjoy the presentation in preparation of their Fish River Canyon hike.
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AGRONOMY AND HORTICULTURE
Agra is involved in the agronomic and horticulture
sector through the provision of a wide range of
supplies for plant production as well as technical
support to producers. The agronomic sector is
represented at the Namibia Agriculture Union
through the Agronomy Producers Association
and coordinated through the Agronomic Board of
Namibia. These two organisations annually host the
Master Agronomist Day, where a producer is crowned
as Master Agronomist in alternatively dry land and
irrigation production. Agra was involved as a sponsor
at this year’s event, where Hendrik Kleynhans of
the Sikondo Irrigation project outside Rundu was
crowned as master agronomist. Another highlight
on the calendar of the agronomists is the annual
Harvest Festival, where the Harvest King is crowned
and Bertus and Carla Coetzee took the honors this
year. The event is organised by the Grootfontein
Farmers’ Association and this year the focus was on
diversity and risk elimination during times of drought
and the use of centre pivot irrigation.
Agronomists also organised a get-together in the
South at the Bastion Maize Festival hosted on Farm
Bastion in the Hardap Irrigation Scheme.
A Horticulture week was organised by the Agronomic
Board at Noordoewer on the Orange River. This
event focused on an important part of the Namibian
food producers who don’t always get recognised for
their true value, the horticulturists. One of Agra’s
experts, Francois Wahl, gave a presentation on the
importance of taking soils samples and its packaging
for sending to the laboratory for analysis, as well as
how the results should be interpreted. He also gave a
practical demonstration of how soil samples should
be gathered and packaged for laboratory analysis
under the theme: “Soil - Building a productive, food
secure Namibia from the ground up”. Agra also
contributed to the prize awarded to the Horticulture
Producer of the Year in the Emerging Scale category,
which was Shetuuka Shetuuka.

Top left: Master Agronomist 2015, Hendrik Kleynhans, with Christof Brock of the Namibia Agronomic Board and André Compion, Master Agronomist 2014. Top right: A farm tour at an agronomy day
Above: Bertus and Carla Coetzee, Harvest King winners of 2015 with previous winner André Compion and Koos Ferreira
(Namib Mills)
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SWAKARA
Agra is the sole marketer of swakara pelts
through the Agra Pelt Centre, responsible
to collect, sort, package and ship the
pelts to the two international auctions
in Copenhagen, Denmark. This industry,
with its unique challenges thus forms an
integral part of Agra and its activities.
The Swakara breed is a hardy breed
and plays an important role in many
farming communities, especially in rural
communities where it contributes largely to
the livelihood through the pelts produced
as well as the fact that the sheep provides
meat, milk and wool. With the current
economic crises in many of the pelt/fur
buying countries, the performance of the
swakara pelt is also under pressure and
so the need for this industry to find a way
for optimal production and income from
swakara. Interaction between role players in
this industry is thus crucial to find solutions
and build this unique, niche-market product.

Agra was involved in a Swakara Norms Day
that was hosted over two days in Windhoek.
The event served to bring pelt producers
together to share important information and
help the producers to familiarize themselves
with the norms and standards of the
Swakara industry.
Agra annually contributes as sponsor to
the annual Swakara Industry Forum that
takes place in Keetmanshoop. This forum
serves as important event to discuss
industry related developments and
activities. At the gala dinner and awards
evening that form part of the forum, top
producers and contributors to the industry
are acknowledged and rewarded. Agra also
sponsors the Kopenhagen Fur/Agra Limited
Quality Award, which was awarded to Hansie
Maritz this year.

Top left: Swakara top producers at the Swakara awards ceremony in Keetmanshoop.
Above from left: Swakara producers at the 2015 Swakara Industry Forum; participants at the Swakara Norms Day looking at various aspects of pelt production. Adolf Awaseb of the Agra Pelt
Centre was one of the winners of a charter award for his inputs in the Swakara industry.
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LIVESTOCK

Top left: The Feedlot Potential winning lot in the 2015 weaner championships at Gobabis auction.
Top right: Practical discussions at the Nguni information day
Above: Winners and sponsor representatives at the Otjiwarongo weaner
auction.

As a major service provider in the livestock section
of Namibian agriculture, this industry is close to
Agra’s heart. Namibia’s animal health status, the
condition of our animals and the genetic quality of
our stud breeds are aspects in livestock farming
that play a large role in our position in the market
and income derived from livestock. It therefore
is not only important for Agra to play a role in
the marketing of livestock and the provision of
animal husbandry inputs, but also to contribute
to the maintenance of our good reputation and
the growth of the industry. Information sharing,
skills development and education as discussed
elsewhere in this report, are crucial to equip
livestock producers across all spheres of farming
in commercial and communal areas. Through
the inputs of Agra ProVision and the support
of initiatives and events that contribute to the
development of the livestock industry, Agra
contributes widely, not only as role player in the
industry, but because prosperity and welfare form
part of our reason for being.

profile speakers to inform, lecture and motivate
producers.

Various breeder groups add value to their
scheduled auctions, by organising information
days or sessions prior to the auctions. The
organisers usually source expert and/or high

Agra was also involved as a sponsor to the first
Meatmaster course hosted in Namibia, introducing
the Meatmaster Sheep breed to farmers.
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The annual Hartebeestloop Information Day,
prior to the Hartebeestloop Bonsmara auction of
Dr Joggie Briedenhann, has become one of the
information days enjoying extensive support from
Agra through Agra and suppliers’ organising of the
information day and exhibitions over the two days
on the farm outside Stampriet.
Other breeder groups or breeders that have
established information days as part of their
programs are the Top Ten group of breeders in
Otjiwarongo with the Top Ten Information day on
the same day as the auction; Diethelm Metzger
of Kamab Simbra in the Gobabis district, hosting
the Kamab Beef Information Day; the Paresis
Information Day by this group of breeders in
Otjiwarongo and the Nguni Breeders’ Society who
hosted a Nguni Promotion Day at the Goibib Lodge
in the Karas region.

LIVESTOCK

Various stud auctions, besides being hosted
by Agra Stud Services, are also financially
supported by Agra towards the breeder groups’
initiatives to entertain buyers and sellers. The
SimXtravaganza Simmentaler and Simbra
auction, Northern Select auctions, Brahman
National auction were supported by Agra and
used as important networking opportunities.
Agra’s annual weaner auctions are hosted
from July to September every year when the
livestock division is quite busy and involved in
the marketing of producers’ weaner calves at
Agra’s auction points. Agra attached an annual
weaner competition to these auctions where
producers compete with their weaner calves in
categories of veld potential, feedlot potential
and heifers. These competitions, with regional
winners and a National Weaner Champion
crowned at the end, educate and encourage
farmers to produce and market good quality

weaners and recognise and reward producers
for these positive inputs. Agra involves role
players in the industry and other service
providers as sponsors to reward the winners
and host the championships. The 2015 Agra
Weaner Champion was Bertus Calitz.
Other important platforms where farmers
who focus on breeding are recognised for
producing top quality animals, are livestock
championships at the various agricultural
shows. Agra supported the livestock
championships of the Katutura Expo,
Kunene Regional Show at Outjo; Otjiwarongo,
Keetmanshoop, Rehoboth, Grootfontein and
Windhoek shows. The Ongombe (Okamatapati)
Industrial and Agricultural Show was also
hosted at the Windhoek Show Grounds where
Agra granted the organisation permission to
use our facilities.
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Top left: A group of students and farm workers with their certificates awarded
after undergoing training presented at the Top 10 Information day in Otjiwarongo.
Top right: The regional winners and National Weaner Champion with sponsor
representatives at the weaner prizegiving dinner.
Above: Participants at the Top 10 Information Day at the practical discussion
session.

ROOTED IN OUR PEOPLE

Top left: Agra health and safety representatives after completing a health and safety practical and theoretical course. Right: Staff members from Agra’s livestock and retail divisions
participated in the Windhoek FA bowling day

Employees are a business’ largest investment and its business. Agra’s vision to be a
resource for growth also means being an employer of choice.

The company complies with the requirements of the Employment Equity Commission
as well as BBEEE (broad-based black economic empowerment). This means that
Agra has been successfully measured against a generic scorecard on its progress in
targeted areas of development such as ownership, management, skills development,
employment equity, preferred procurement practices, enterprise development and
corporate social investment. Agra has an active performance appraisal management
system, enhanced recruitment policy and processes to ensure that people joining
Agra will find it a rewarding experience, while expanding the skills pool.

In an increasing competitive business world it is important to increase productivity,
streamline operations and deliver increased shareholder profit, and to achieve this it
is important to retain skilled and talented employees. Many companies are working
hard at increasing productivity, streamline operations, and delivering increased
shareholder profit because of the growing competition and globalisation in the world
market. For a business to achieve all these, they must have skilled and talented
individuals and retain the brightest employees in the company.

Recognition is equally important – various reward and incentive schemes recognise
exceptional performance.
At Agra, there’s a belief in a balance between work and fun. Team-building is high
on the agenda, from departmental functions to participation in various social and
sporting activities. Subsidised corporate clothing contributes to this feeling of unity
and cultivates both personal and corporate pride.
In the Deloitte Best Company to Work For Survey in 2015, Agra achieved third place
in the category for large companies with a total score of 3,95 out of a possible score
of 5, earning Agra the Seal of Excellence. The Deloitte Best Company to Work For

Part of good CSR practices is to offer employees the opportunities to develop skills
and abilities and thereby also being able to contribute positive outcomes to the
community. Given the pressing skills need in Namibia, Agra is passionate about
developing the individual potential of its people. The professional development
programme includes several topical courses and training modules, with individual
interventions covering a variety of capacity-building initiatives aimed at making
employees more efficient in their jobs.
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ROOTED IN OUR PEOPLE
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Involvement in the community in which it operates
is a way in which a company walks the talk of its
values. It becomes more and more a trend that
employees would prefer to work for a company that
cares for its people apart from the economic gains
and be part of an organization that demonstrates
its core values through participation and
involvement to its employees and the community.

Besides being involved in events an projects
supported from Agra’s corporate sponsorship
budget, employees are encouraged to support
various initiatives by Agra or outside institutions or
groups that benefit communities. Initiatives such
as Apples for Cancer or Pink Day for Breast Cancer
and Channel 7 Casual Day for the Namibia Old Age
Help Fund are fullheartedly supported by Agra staff.
Agra also has a staff social project where monthly
or once-off contributions of staff are used to make
a difference in the lives of the less privileged.
Engaging employees in CSR initiatives and actions
has an impact on attitude and level of awareness
of employees; sense of direction, integrity, positive
perception about their employer and about
themselves and contributes to good team spirit.
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survey aims to identify and celebrate the best
companies to work for. The surveys are done in
Namibia and across the Southern African region
and involves questionnaires by means of which a
company’s most important stakeholder group, the
employees, rate several aspects of the company as
an employer.
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Above: Corporate office staff on Pink Day for breast cancer awareness; Top right: Agra staff participating in the Windhoek Carnival float procession
with a float built by staff members; Right: Christo van Wyk with a patient at the Windhoek Central Hospital and Agra’s Seal of Excellence
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A N I M A L & P E T H E A LT H S O L U T I O N S

OUR PURPOSE
To create prosperity and improve quality of life

OUR VALUES
Let’s Talk
Hooked on results
Rooted in our people
We care for our environment
We all serve
We do the right thing right

